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Come and meet 
the global people 
shaping the future

•  Building on the success of our prestigious 
Awards over 17 years

•  Join the best thinkers and leaders in a glorious 
historic, central London venue

•  Be stimulated by thought leaders and inspired 
by changemakers

•  Engage with the Think Global Community
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We have a very special venue this year as we celebrate our 
Award winners and 20th Anniversary. Two Temple Place  
is the ultimate hidden gem in central London. Built in 1895  
it is a stunning example of neo-Gothic architecture. 

This spectacular mansion overlooking the river Thames was completed in 
1895 for the world’s richest man, William Waldorf Astor. The house combines 
the grandeur of a London mansion with the intimacy of a private home.

A versatile filming location. You may recognise the house from productions 
including Downtown Abbey, Bridget Jones: The Edge of Reason, Bridget 
Jones’ Baby, The Crown, Sense 8, Made in Chelsea, The Royals, Undercover, 
Silent Witness and Mr Selfridge, amongst many others.

Find out more >

KEYNOTE 
PANEL

WATCH NOW

Awards Venue: 6 June –  
Two Temple Place 

https://www.relocatemagazine.com/relocate-global-awards-gala-dinner-june-2024
https://www.relocatemagazine.com/awards-2023-videos
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A fitting venue for our 20th Anniversary celebrations as we 
look forward to opportunities in our fast-changing world. We 
mark our beginnings in relocation which have transformed into 
a unique, niche and flourishing community for global leaders 
responding to change and new markets around the world.

This will be an exclusive occasion to network and make connections with 
the thought leaders that understand their sector and are looking to explore 
potential in AI and technology, new industries, environmental impact and 
develop constructive dialogue. 

Putting people first has always been at the heart of Relocate and Relocate 
Global. Now we look to the future through collaboration and connections 
to build a better and more inclusive workplace where future fit talent can 
flourish to solve market needs and big world issues. 

Discover thinkglobalpeople.com >

20th Anniversary

http://thinkglobalpeople.com
http://www.thinkglobalpeople.com
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Building on the success of the Awards, this 
is a superb opportunity to be a Sponsor. 
The perfect way to market your product 
or services to organisations looking to 
expand their global footprint and make 
connections with trusted suppliers, 
providers and innovative solutions. 

Awards align with excellence  
& innovation

Awards sponsorship benefits
Don’t miss the chance to align your brand with 
the Awards and reach international attendees 
including CEOs, CFOs, HR, Global Mobility 
Professionals, decision makers and influencers in 
multinational organisation. 

We have a global network of leaders and 
changemakers who joined us last year from UK, 
Australia, USA, Germany, Singapore, France  
and Switzerland.

•  Networking in a relaxed professional environment
• Unique venue and setting
•  Be part of the Think Global People community
•  Benefit from access to our global audience of 

30,000 unique users per month with extensive 
pre and post Awards coverage across our media.
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Capitalise on our media buzz  
around the Awards

Winners of our prestigious 
awards will be announced  
at the live ceremony on  
6 June as part of the 20th 
Anniversary celebrations 
and Gala Dinner.

Choose an award to sponsor 
as part of your package...

See packages for detail
•  Sponsorship packages include significant 

exposure through pre and post award 
winners’ announcement publicity, digital, 
online and social media to end of July 

•  Take the opportunity to present an award 
at the Awards Ceremony

•  YouTube views for 2020/21 virtual & hybrid 
events and live 2022 event exceeded 
16,000!

•  Special series rates in Relocate & Think 
Global People magazine available, across 
relocateglobal.com and our digital media

The excitement builds from when the shortlist 
is announced in early May to the winners 
revealed at our fabulous Awards ceremony. 
Jayne Constantinis, international TV presenter 
and journalist is our host for the fifth year and 
will make this a really, special occasion at Two 
Temple Place. 

Enjoy the opportunity to present a trophy, 
network with peers, meet our winners and 
participate in video, photography in a unique 
setting and editorial coverage. 

As a sponsor you will be covered online, in the 
digital summer issue and Awards Supplement 
with promotion through the autumn and 
beyond as we unwrap the innovation and 
achievements of our Award winners.

Awards sponsorship benefits
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THINKGLOBALPEOPLE.COM   |   RELOCATEGLOBAL.COM 

SUMMER 2023

PUSHING 
INNOVATION 

& LEADERSHIP 

TO THE LIMIT FESTIVAL SPECIAL

LATEST TRENDS FOR  

MANAGING GLOBAL TEAMS

ARE THE BRAKES COMING  

OFF GLOBAL IMMIGRATION?

STOP AN INCIDENT TURNING  

INTO A CRISIS – GLOBAL MOBILITY 

& TRAVEL RISK

INCLUDING

AWARDS SUPPLEMENT
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The best multimedia to engage, 
inform and support international 
parents, employers, relocation 
professionals and education 
decision makers around the world.

FREE O
NLIN

E 

EVENT

REGIS
TER N

OW

• Webinars and podcasts
• Lively editorial content
• Featured schools around the world
• Country guides
• Newsletter

Now you can join our 
Membership Community to 
connect, inspire and grow 
your organisation and people 
globally all year round.

Online: November 2023

Don’t miss our 
International Education 
& Schools’ Fair

thinkglobalpeople.com
education@relocatemagazine.com

+44 (0)1892 8891334

relocateglobal.com

Follow us on social: #IESF

AWARDS 
SUPPLEMENT

Celebrating excellence 
& innovation

76

R
E

L
O

C
A

T
E

 A
W

A
R

D
S

HIGH QUALITY OUTCOMES
The quality of  the entries was high and this led to 
lively debate among the judges. The entrants provided 
compelling accounts of  innovative actions and ideas 
illustrated with practical examples of  resource and cost 
efficiencies. However, what was particularly striking this 
year was the focus on technological solutions backed up 
by the human touch. 

As organisations are moving towards more bespoke 
solutions in managing and relocating employees in order 
to enhance the employee experience and tailor policy 
implementation to individual situations and business 
requirements, the need for technology to underpin 
services provided has become paramount. As such, it 
became clear from reading the entrants’ materials that 
organisations that previously perhaps had not focused 
on technological solutions were moving in this direction. 

Nonetheless, what also emerged from this year’s 
awards was the strong focus on human interventions. 
The key learning from this is that while technology can 
provide a quick answer, it does not replace the need for 
human support and guidance. This was the case among 
all of  the categories – from the traditionally softer people 
skills services right through to the technology category 
itself. The availability of  a responsive, highly flexible and 
accessible customer service function or the provision of  
helpful support networks emerged as crucial to successful 
people management and global mobility. 

Hence, while the Awards have demonstrated examples 
of  excellent and innovative practice – representing the 
best practice approach to people management, they 
also have shown how best fit is critical to business and 
employee success.

THE WIDER PICTURE
The issue of  global instability was clear in the examples 
presented of  leading, managing and relocating people 
set against the backdrop of  various global crises – from 
the war in Ukraine to the earthquake in Turkey and 
Syria. It was especially inspiring to read the stories of  

how organisations and their employees had gone above 
and beyond in evacuating and housing expatriates and 
their families fleeing from Ukraine and Russia but also 
in the actions taken to support refugees.  

During 2023, there has been a very strong focus 
within organisations on both ESG and EDI. Again it was 
inspiring to see innovative actions being taken on these 
fronts with a strong focus on the environment especially 
on actions to tackle climate change, as well as socially in 
supporting local communities in addition to employees, 
and taking clear action to improve organisational 
governance through exceptional leadership. Evidence 
demonstrating actions to increase diversity, and improve 
equity and inclusion were also evident and welcome.

The Think Global People and Relocate Awards 
Supplement 2023 shares details and examples from 
the winning international leadership and mobility 
management entries. The examples given demonstrate 
both best practice that would be worthy of  benchmarking 
with examples of  best fit, tailored solutions which were 
exceptionally effective in practice. There is no doubt that 
the impact of  these activities sets a high bar, raising the 
standard for industry for even greater achievements in 
the future. 

“ What also emerged from 
this year’s awards was the 
strong focus on human 
interventions. The key 
learning from this is that 
while technology can provide 
a quick answer, it does not 
replace the need for human 
support and guidance.”

INNOVATION: BEST PRACTICE  
AND BEST FIT FOR THE FUTURE
The 2023 Think Global People and Relocate Awards 
took innovation as the over-arching theme with the 
aim of  highlighting excellence across a range of  global 
people management and mobility areas. Its objective was 
to showcase excellence in the leadership of  people and 
delivery of  mobility services. Dr Sue Shortland explains.

LEARNING FROM THE AWARDS:  
BEST PRACTICE VERSUS BEST FIT
A best practice approach suggests that organisations 
will be following the most forward-thinking, relevant 
and appropriate solutions in managing their 
people. Typically, a best practice approach involves 
benchmarking against other organisations deemed to 
be appropriate comparators, distilling the information 
on their practices to extract the best approaches and to 
incorporate these within an organisation’s own policy 
design and implementation. 

However, benchmarking against others – although 
helpful and potentially able to provide an appropriate 
solution – may not necessarily represent the specific 
conditions under which any particular employer and its 
employees operate. By its very nature, a best fit approach 
involves tailoring solutions to the particular conditions 
of  the organisation and its situation, be that economic, 
political, financial or geographical. As such, approaches 
to international leadership and global mobility should 
encompass both best practice in the marketplace as well 
as an individual, best fit, approach linked to the exact 

circumstances of  the business. In this way organisations 
can achieve optimal business outcomes.

Assessing the balance between best practice and 
best fit is like balancing the weights of  items on an old-
fashioned set of  scales. Too much emphasis on best 
practice may result in a solution that is benchmarked 
to industry standards but may be inappropriate to 
the organisation’s specific circumstances; too much 
emphasis on individual tailoring and best fit can result 
in a bespoke approach but potentially this may be out 
of  alignment with competitors leading to a company’s 
potential disadvantage. So getting this balance right is a 
juggling act for all organisations. 

There will be no standard solution to weighing up 
the merits of  a benchmarked versus a best fit approach. 
So this is where innovation in international leadership 
and global mobility comes to the fore. And that is why 
the 2023 Think Global People and Relocate Awards 
focused on innovation this year, it being particularly 
important given the unstable economic, financial and  
geopolitical climate.

THE AWARDS AND JUDGING PROCESS
This year’s awards provided the framework for 
organisations of  all sizes to demonstrate exciting and 
novel approaches contributing to best practice as well as 
tailored, best fit solutions to management and mobility 
issues. This year, there were the following categories:
•  Excellence in global mobility, global policy design or 

implementation
•  Destination services provider of  the year
•  Best serviced apartment provider
•  Excellence in technology or analytics
•  Excellence in talent development, deployment, 

diversity and inclusion
•  Excellence in education – schools or education consultancy
•  Best research contribution or book
•  Excellence in environmental, social and governance issues
•  Excellence in global leadership and innovation

The entrants were required to present evidence 
under the following headings:
•  to provide a unique, exceptional quality mobility 

experience;
•   a responsive, resource-efficient and cost-effective 

service, differentiated from others in the field; and
•  being supported by your leadership team to deliver 

innovative and inspirational service in an increasingly 
global and diverse marketplace.

In judging the categories, the independent judges 
focused on evidence provided within the entry statement 
given, supporting documentation and accompanying 
video material, commenting specifically on each 
entrant’s contribution to knowledge and advancement 
of  understanding of  management of  global people, the 
impact and implications for practice, and innovation 
and best practice. Each of  the categories was judged by 
two or three judges working as a panel.

“ Assessing the balance between  
best practice and best fit is like 
balancing the weights of items on  
an old-fashioned set of scales.” 

Above: 
Host, Jayne 
Constantinis at 
the Innovation 
Festival for 
Global Working

Below: Award winner 
John Rason, Santa Fe 
Relocation with head 
judge Sue Shortland

http://relocateglobal.com
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BENEFITS  GOLD SPONSOR SILVER SPONSOR

AT AWARDS CEREMONY
Awards programme full colour advert and branding  3 3

Awards category sponsorship (optional) & presentation of Award  3

Tickets to the Awards ceremony  2 1

PRE & POST AWARDS  

Logo on Awards pages of websites & digital Summer issue magazine  3 3

Sponsor Feature page on relocateglobal.com 3 

Awards ceremony video highlights – on relocateglobal.com,  3  
thinkglobalpeople.com & social media 

Awards digital supplement – full page advertisement  3 3

Awards digital supplement – logo and 100 words 3 3

Articles/advertorial on relocateglobal.com and thinkglobalpeople.com  2 1

 

SPONSORSHIP FEE £5,000 £2,500

  
  
BESPOKE OPPORTUNITIES GALA DINNERBESPOKE OPPORTUNITIES GALA DINNER  

After Party Celebrations at Two Temple Place  £2,000

Guided Tours and talk at Two Temple Place £1,500

Welcome Networking Drinks reception at Two Temple Place £1,500

Musical entertainment at Two Temple Place £1,500

 
All prices + VAT

To discuss Awards Sponsorship options contact 
David Ward on +44 (0)1892 891334 or at 
david@relocatemagazine.com, or Alessandra 
Gnudi at agnudi@relocatemagazine.com

Bespoke sponsorship opportunities

BOOK
YOUR 

TICKETS
NOW!

EARLY BIRD 
DISCOUNT

http://relocateglobal.com
http://relocateglobal.com
http://thinkglobalpeople.com
http://relocateglobal.com
http://thinkglobalpeople.com
mailto:david@relocatemagazine.com
mailto:agnudi@relocatemagazine.com
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Social Media Followers 
& Members: 29,500
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11%
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Page View Origin
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North America
(USA, Canada)
South Asia 
(India, Pakistan)
SE Asia (Phillippines, 
Malaysia, Singapore, 
Thailand, Vietnam)
Other (Oceania, Africa)
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23%

48%
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Connect with our engaged 
 online global audience

Since the start of 2020, www.relocateglobal.com has hosted over 2 million page 
views. The website attracts a Global audience of over 30,000 unique users per month 

distributed fairly equally across Europe, UK, Asia, North America and Rest of World. 

http://www.relocateglobal.com
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ESG EXCELLENCE & 
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TECHNOLOGY 
& ANALYTICS

(CATEGORY 4)

RESEARCH & IDEAS 
DEVELOPMENT

(CATEGORY 8) 

2024: 
DELIVERING
FLEXIBILITY 

& CHOICE  

GLOBAL POLICY 
& MOBILITY
(CATEGORY 1) 

GLOBAL MOBILITY

• Immigration & tax
• Policy design & review

• Relocation management
• Talent mobility

• Destination services
• Serviced apartments

• Removals
• Culture & language

GLOBAL TALENT 
DEVELOPMENT 
& EDUCATION

• Organisations
• Schools
• Education consultancy
• Further & higher education
• Apprenticeship

GLOBAL LEADERSHIP & SUSTAINABILITY

• Resourcing
• Strategy & Governance

• Corporate social responsibility
• Equality, diversity & inclusion

• International HRM

We explore the people behind the 
changes across industry sectors 
around the world, and their 
impact on working practices and 
workplaces.

We encourage a mindset of 
collaboration across disciplines 
and business sectors.

•  Sustainability and corporate social 
responsibility

• Shifting demographics
• Geopolitics
• Future of work
• Knowledge-sharing
•  Supporting and fostering  

business growth
• Leadership development
• Inclusive talent development

UNDERSTANDING 
SUPPLY CHAINS AND 

VALUE TO LEARN FROM 
INDUSTRY SECTORS

A DRAGONFLY-EYE
VIEW OF THE WORLD

SUPPORTING 
AUTHENTIC AND 

INCLUSIVE LEADERS 
AND MANAGERS

PEOPLE-CENTRED 
APPROACH

LOCAL, REGIONAL 
AND GLOBAL CONTEXT

SUSTAINABILITY 
AND CLIMATE CHANGE

GLOBAL 
LEADERSHIP & 

SUSTAINABILITY

GLOBAL MOBILITY

GLOBAL TALENT 
DEVELOPMENT 
& EDUCATION

Our audience & content agenda

Our people lens on industry sectors & the workplace of the future
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•  Quarterly magazine & digital supplements
•  Leading global website – relocateglobal.com
•  International Education & Schools’ Fair
• Education & Schools’ guides
• Global Mobility Toolkit
• Awards & events
•  Centre for Global Excellence & Leadership
• Webinar & video
• E-newsletters
• thinkglobalpeople.com

Relocate and Relocate Global is an 
established B2B brand built up over 
30 years.

•    Widely respected as a leading voice 
in the global mobility and relocation 
sector

•  Provides curated content, resources 
and thought leadership for HR, 
global mobility professionals, 
global teams and those relocating, 
operating in or setting up new 
operations overseas.

www.relocateglobal.com

Think Global People is a community 
for international people and 
organisations with a global 
perspective.

• Supporting professional 
development
•  Connecting with leaders from 

around the world
•  Creating a forward-thinking culture
•  Embracing resilience and agility in 

an everchanging world

www.thinkglobalpeople.com

relocateglobal.com  |  +44 (0)1892 891334
Fiona Murchie, Founder & Managing Editor:  
fiona.murchie@relocateglobal.com

Editorial coverage: editorial@relocatemagazine.com

Advertising & sponsorship enquiries:  
Alessandra Gnudi: agnudi@relocatemagazine.com 
David Ward: david@relocatemagazine.com

@relocatemag #relocatemag

RelocateMagazine

Relocate Global

@relocate_global

/likerelocate

http://relocateglobal.com
http://thinkglobalpeople.com
http://www.relocateglobal.com
http://www.thinkglobalpeople.com
http://relocateglobal.com
mailto:fiona.murchie@relocateglobal.com
mailto:editorial@relocatemagazine.com
mailto:agnudi@relocatemagazine.com
mailto:david@relocatemagazine.com
http://www.relocateglobal.com
http://www.thinkglobalpeople.com
https://www.linkedin.com/company/re-locate-magazine/
https://www.instagram.com/relocate_global/
https://www.facebook.com/search/top?q=relocate%20global
https://twitter.com/search?q=relocate%20global&src=typed_query
https://www.youtube.com/results?search_query=relocate+global

